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stopping” fines, as well as resident-only 
parking at three major waterfront parks — De 
La Salle, Willow Beach and Holmes Point — 
kept most day-trippers at home.

Mayor Margaret Quirk’s stern warning, 

Day-trippers mostly a no-show: May 24

Town Council voted unanimously to lift the 
ban on pot shops in Georgina last week, opting 
into the Alcohol and Gaming Commission of 
Ontario’s (AGCO) licensing process.

The move is a reversal of the Council’s 
previous 4-3 vote in January 2019 to opt-out, 
despite a public survey that showed more than 
73 per cent of respondents supported legal 
cannabis retailing in Georgina.

Ward 1 Councillor Mike Waddington 
introduced the motion to opt-in during the 
May 19 virtual session, after Council reviewed 
a staff report addressing concerns previously 
raised by several Council members, including 
Mayor Margaret Quirk.

“I think we should have bought it in the first 
time,” said Councillor Waddington before the 
vote.

“I think we passed up a great opportunity 
to be able to collect some of the revenues 
that were being promised at the time. And 
the public survey showed a huge amount of 
support for this.”

However, Mayor Quirk disputed any 
revenue loss resulting from the earlier 
decision to opt-out, arguing that the Town 
received the same provincial funds that others 
got – approximately $30,000 – for opting in.

“I don’t think there have been any big 

CONTINUED ON PAGE 6CONTINUED ON PAGE 2

PARK STAFF TURNAWAY VISITORS AT DE LA SALLE

By MIKE ANDERSON

Town Council approves cannabis retailing in Georgina
By MIKE ANDERSON

For the second year running, visitors stayed 
away from Georgina’s beaches during the 
Victoria Day long weekend.

The combination of less than ideal weather, 
substantially higher “no parking” and “no 
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cheques cut to municipalities for 
opting in earlier,” Mayor Quirk 
said.

“They didn’t get much more 
than what we received for not 
opting in at the time. So I don’t 
think we lost out on a lot of 
revenue.”

While Council’s original 
decision to opt-out was partly 
driven by concerns over youth 
access to cannabis and the lack of 
control over where stores would 
be located, the staff report, which 
surveyed the experience of other 
municipalities, found that pot 
shops have been generally “well-
received.”

And, more importantly, 
there has been “a high rate of 
compliance with identification 
and age regulations.”

“There are high rates of 
compliance with these regulations 
because retail store operators 
have a lot of skin in the game,” 
said Tolek Makarewicz, the 
Town’s Senior Policy Planner, 
who authored the 60-page report.

“They do go through the 
required training. The regulatory 
agencies do compliance checks. 
So a lot of these requirements 
help to keep the integrity of the 
Cannabis License Act intact.”

However, the thorny issue 
over who gets to decide where 
pot shops are located in the 
community still remains.

Currently, pot shops must be 
located in a commercial zone 
and be stand-alone, physically 
separated from other businesses. 
They are not permitted within 
150 metres of a school.

However, there is nothing in 
AGCO regulations that prevents 
pot shops from opening next 
to daycares, parks or addiction 
treatment centres.

And municipalities are 
prohibited from passing bylaws 
to license or zone cannabis retail 
stores. Still, Council directed staff 
to draft a public interest statement 
in the form of a briefing note, 
which identifies sensitive land 

uses and sets minimum distances 
between stores.

It’s hoped that staff will use 
the statement to comment on 
retail store applications (RSAs) 
considered by the AGCO.

While the AGCO, which 
provides a 15-day notice period 
for applications, says it will 
consider comments related to the 
public interest when reviewing 
RSAs, these are sometimes 
overlooked in practice.

According to the staff report, 
public interest statements 
issued by municipalities have 
“no legislative basis or legal 
authority” and may or may not be 
considered by AGCO during the 
review of RSAs.

For instance, in Stouffville, 
a pot shop could be allowed to 
open next to a daycare centre. 
And in Barrie and Bradford 
West Gwillimbury, the AGCO 
approved RSAs that did not meet 
the minimum setbacks outlined in 
public interest statements.

These oversights may be 
occurring because the AGCO 
has streamlined its process of 
approving RSAs.

The lottery system, which 
restricted approvals due to a 
shortage of cannabis supply, 
has been replaced with an open 
licensing process, which has led 
to more frequent approvals.
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We should demand more 
transparency and accountability 
from the provincial regulators of 
the so-called sin industries, like 
booze and pot. 

It seems ludicrous that Ontario 
municipalities, like the Town 
of Georgina, cannot control the 
number or location of pot shops 
in their communities.

Case in point, the Alcohol and 
Gaming Commission of Ontario 
(AGCO) was set to approve a pot 
shop steps away from a daycare 
centre in Stouffville before 
residents became involved. 

And, in Toronto, a city 
councillor is leading a campaign 
to stop the AGCO from approving 
a cluster or seven pot shops near 
the corner of Broadview Ave. and 
Queen St. East. 

No one is saying that pot 
shops are inherently dangerous. 
But they have been known to 
be robbed. There’s also parking 
and traffic congestion to take 
into account, especially at busier 
locations. 

While the AGCO now allows 
people to register their emails 
to receive updates on local 
approvals and provide feedback 
(www.iagco.agco.ca), it no 
longer consults directly with 
municipal governments. 

Approvals for pot shop licenses 
are often issued in haste - at a 
120 per month clip — without a 
thorough vetting. 

Municipalities are prohibited 
from passing bylaws to license 
or zone cannabis retail stores. 
And so-called public interest 
statements, which are drafted to 
influence the AGCO’s decisions, 
hopefully, have no legal force 
under existing legislation. 

While pot shops are prohibited 
from being 150 metres from 
a school, which doesn’t seem 
far enough, the AGCO is OK 
with cannabis stores being 
located next to daycare centres, 
recreation centres, parks, places 
of worship, and, believe it or not, 
addiction treatment centres. 

The province’s regulation of 
booze also needs greater scrutiny.  
It has repeatedly promised 
to expand access to beverage 
alcohol through all convenience 
stores. Not just a few cherry-
picked by the LCBO. However, 
that promise has not been kept. 

The Ontario Convenience 
Store Association (OSCA) 
recently launched a social media 
campaign to remind the province 
of its promise.  You can view it at 
www.convenienceandchoice.ca 
and sign their petition to Premier 
Ford and Minister Bethlenfalvy. 

Why must thousands of 
convenience store owners turn 
to social media to pressure the 
province to keep its promise? 

It also seems ludicrous. 

Buzzkill
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Keswick marina owner cries 
foul over COVID-19 fine
By MIKE ANDERSON

While Benn Spiegel, the owner 
of Krates Marina, is happy the 
boating season is finally a go, it 
hasn’t removed the sting of being 
fined $880 earlier this month by 
a Town bylaw officer for failing 
to comply with the province’s 
Reopening Act.

While the Town will not 
comment on the specifics of 
the charge as it may be before 
the courts, Mr. Spiegel said the 
marina was fined for allowing 
its customers inside to check on 
their boats.

“It’s one of the most ridiculous 
things I’ve heard,” said Mr. 
Spiegel, who owns the 500-slip 
marina, one of the largest on Lake 
Simcoe, at 290 The Queensway 
S. in Keswick.

“Customers need to be able 
to check in on their boats. They 
need to ensure that their property 
is secure and safe.”

“We recently had a fire, and it 
was very concerning. There was 
another fire today in Midland. 
Boats need to be taken care of; 
they’re expensive assets.”

Mr. Spiegel believes the 
marina was not in contravention 
of provincial legislation, and 
he intends to fight the charge in 
court.

“I’m sure the judge won’t have 
a problem throwing the case 
out,” he said.

“Nobody knows what the rules 
are or how to interpret them, 
except for one individual who 
has the authority and probably 
shouldn’t have the authority to 
interpret.”

“We were allowing our 
customers to prepare their boats 
for launch. We were not open. 
We had closed signs posted.”

Under provincial regulations, 
boat owners and their contractors, 
as long as they followed 
COVID-19 protocols, were 
allowed to access local marinas 
to repair and service their vessels.

Boats could also be launched 
and placed in slips by marina 
staff or mechanics. However, 
boat owners were prohibited 
from heading into open water for 
recreational boating.

Mr. Spiegel was also upset that 
the bylaw officer made additional 
demands that he believes weren’t 
warranted or even legal.

He said he was pressured 
to replace his “closed” signs 
with larger signs at the marina 
entrance and hire a security guard 
to restrict access.

“I was told that we weren’t 

BENN SPIEGEL
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KRATES MARINA ENTRANCE

doing everything we should do to 
prevent people from coming in,” 
he said.

“They wanted us to hire a 
security guard, but there was 
no revenue to pay for it. And 
what gives them the authority to 
determine the size of the sign on 
the facility?”

Mr. Spiegel said the Town 
forced him to barricade the 
marina, which blocked his 
customers from entering, making 
him liable for any damage that 
could have occurred.

He believes this was 
unnecessary, illegal and punitive.

“We went through the entire 
season last year and adopted 
every protocol. And we didn’t 
have one case of the virus 
transmitted,” he said.

“There are a lot of businesses 
that are complying with these 
rules, and we’re not the guilty 
party.”

“We’re doing the best we 
can with the circumstances. 
And they’re just flexing their 
muscles.”

Krates Marina wasn’t the only 
local marina fined this month. 
Pasadena Marina, now known as 
King Dragon Marine Boat and 
Tackle, located at 543 Lake Dr. 
South in Keswick, was also fined 
$880 for violating the Reopening 
Act.

However, the Town would not 
provide details about the specific 
charge, and its owners declined 
to speak to The Post.

According to a Town 
spokesperson, the Municipal 
Law Enforcement Division has 
charged 16 businesses under the 
provincial legislation since the 
start of the pandemic.

Still, the Town says it has not 
been notified by the court of any 
businesses wishing to dispute the 
fines.
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broadcast on CP24 before the 
long weekend, also helped 
dissuade anyone from out-of-
town who was thinking about a 
day at the beach.

“Normally, we would be 
welcoming people for the May 
24 long weekend, but this year 
is not a normal year, and we’re 
asking people to respect the 
stay-at-home and to stay in their 
local communities and enjoy the 
outdoor amenities that are there,” 
said Mayor Quirk in an interview 
with CP24 reporter Steve Ryan.

“Now, it’s not the time to 
come up and visit us. You will 
be turned away. And we will be 
enforcing the no parking and the 
no stopping.”

Those who attempted to park 
on side streets or unload near the 
beach were met with stiff fines 
— “no parking,” up from $30 to 
$100, and “no stopping,” up from 
$50 to $150.

In some cases, visitors 
complained that bylaw officers 
were not issuing warnings before 
ticketing.

“They should issue us a verbal 
warning before issuing a ticket. 
We are all humans, and we make 
mistakes,” said Ron, whose friend 
was fined $150 for “no stopping.”

With beach parking 
unavailable, some visitors parked 
in store lots, like Lakeview 
Grocery at Willow Wharf, where 
the owner was forced to shoo 
them away.

Mona, 27, arrived with her 
mother and sister from Bradford 
to find that they couldn’t park 
at De La Salle. So they parked 
down the street where there was 
2-hour parking, a 15-minute walk 
away.

“It’s ridiculous because we’ve 
been coming here for years. 
And I know Richmond Hill and 
Newmarket are allowing non-
residents there. This is the only 
little town that’s not allowing that 
to happen,” she said.

“As long as everybody is 
following the rules, it should 

be fine. And that includes the 
residents.”

“We’re bringing business at the 
end of the day. The gas stations, 
ice cream shops, and Tim Hortons 
here need our business.”

The parking restrictions will 
remain in effect for the stay-at-
home order. But the town has 
hinted it could extend them.

“We’re moving at this time 
during the stay-at-home order to 
a residents-only parking at our 
waterfront parking lots,” said 
Ron Jenkins, Georgina’s Director 
of Fire and Emergency Services, 
during his update to Council on 
May 19.“This will be monitored 
and reassessed by onsite staff and 
the EOC as we move forward 
into the summer, and further 
directions are issued from the 
province in regards to reopening 
measures.”

This was not welcome news to 
some visitors who spent time on 
Georgina’s beaches over the long 
weekend.

“It’s not fair to the rest of the 
people because the lake doesn’t 
belong just to the residents of 
Georgina,” said Anton, who was 
visiting from East Gwillimbury 
with his wife and two young 
children. “The private beaches 
belong to them, but not the public 
beaches.

However, several residents 
expressed support for the non-
resident parking ban.

“I love it. I think there should 
always be at least one beach in 
Georgina that is residents only,” 
said Niki from Keswick, who was 
sitting on the beach at De La Salle 
with her friend Dan.

“I actually never used this 
beach because it’s always so 
crowded and messy and garbage 
everywhere. And I just find that 
people don’t respect it if they 
don’t live here.”

Dan agreed. “The taxes in our 
area are astronomical, and I feel 
we should have access to the 
amenities that we pay for,” he 
said.
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STOUFFVILLE POT SHOP

The AGCO has recently 
committed to processing RSA 
as quickly as possible, intending 
to make legal cannabis more 
broadly available to counter the 
illegal market.

In February 2021, for instance, 
the AGCO committed to issuing 
30 RSAs per week — that’s 120 
new pot shops opening each 
month.

While municipal councils 
cannot control the number or 
location of pot shops in their 
communities, this hasn’t stopped 
most Ontario municipalities from 
opting in.

In fact, 345 of 414 (83.3%) 
Ontario municipalities have 
opted-in, with 600 retail stores 
currently operating and another 
918 applications under review.

Still, in York Region, only 
Aurora and Whitchurch-
Stouffville have opted-in, 
representing two out of eight 
local municipalities, with six 

retail stores open for business 
and another 13 awaiting their 
licenses.

If you would like to find out 
if a pot shop is coming to your 
neighbourhood, visit www.iagco.
agco.ca to register for an email 
update on RSAs in Georgina.

POT CONTINUED FROM PAGE 2
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The Ontario Government is 
rolling out a new program that 
provides one-time payments 
of $10,000 to $20,000 to help 
support small businesses in 
the tourism and travel industry 
struggling to recover from 
the loss of business due to the 
COVID-19 pandemic. 

The $100-million Ontario 
Tourism and Travel Small 
Business Support Grant was 
launched on May 13. And 
applications are now open for 
eligible small businesses in the 
tourism and travel industries. 

“Prior to the pandemic, 
Ontario’s tourism generated more 
than $36 billion in economic 
activity and supported more 
than 400,000 jobs across the 
province,” said Lisa MacLeod, 
Minister of Heritage, Sport, 
Tourism and Culture Industries, 
in the press release. 

“Our government is working 
with small businesses to 
overcome the challenges of the 
past year – through programs like 
the Ontario Tourism and Travel 
Small Business Support Grant 
– and help the tourism industry 
reclaim its place as an economic 
powerhouse and key job creator 
in our province.”

Jordan Irwin, owner of Lake 
Simcoe Watersport Rentals in 
Keswick, says he has heard about 
the grant but has not applied. 

“The only concern I have is 
if we can show a loss right now, 
that’s part of the eligibility for 
that loan, but everything else we 
fall under,” he said. 

“If I can show some type of 
loss, then yes, I’ll most likely 
apply for it.” 

Mr. Irwin said his business 
was able to stay open in 2020 
by following the necessary 
COVID-19 safety protocols, 
like not booking any groups and 
sanitizing between customers. 

He said that anything that can 
help small businesses, especially 
now as many are struggling, is 
something he supports.

Business owners who operate 
tourism or travel businesses with 
fewer than 100 employees and 
experienced a revenue decline 
of at least 20 per cent between 
2019 and 2020 are eligible for 
the grant.

However, they are ineligible 
if they have already received the 
Ontario Small Business Support 
Grant (OSBSG), which closed on 
June 25, 2021. 

Wendy Sedore, owner of 

New provincial grant helps 
small travel and tourism biz 
By MICHELLE POIRIER

RENTAL JET SKIS
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Georgina Farmers’ Market 
opens for season

BOB BURROWS, AKA WILD FOOD BOB

By MIKE ANDERSON

The Georgina Farmers’ Market 
opened for its sixth season at the 
Link in Sutton on May 23, with 
strict COVID-19 protocols set 
in place to ensure the safety of 
vendors and shoppers.

“It’s been amazing. We’ve 
had a great response from the 
community. And I think we’re 
all very happy,” said Natalia 
Zammitti, the market’s founder 
and president, on opening day. 

“The vendors are doing great. 
They know what to do now. They 
understand that we all need to 
wear masks and do our part.”

A maximum of 150 people, 
including vendors, were allowed 
into the market at one time, so 
there was a lineup to get in. But 
most people were just happy to be 
there. 

“When people leave, we can let 

new ones in. We have to keep our 
numbers, but everybody gets it,” 
Ms. Zammitti said. 

“We’ve worked with Public 
Health to make sure that we have 
all our protocols in place. We 
have to make sure our vendors are 
so far apart. And so that gives us 
less space at the Link. But I think 
we’ve been able to maximize 
the space that we have. We also 
have extra signage to set up every 
Sunday. But overall, it’s worked 
out well.” 

On opening day, the market 
hosted over 30 vendors that sold 
various local products, such as 
meats, produce, baked goods, 
crafts, fish, pizza, and charcuterie 
boards.

“This is our first time at the 
Georgina Farmers’ Market. And 
it’s been great. We’ve had lots of 

happy customers, and we’ve sold 
a bunch of produce,” said Kelty 
McKay from Willowtree Farm in 
Port Perry, who plans on coming 
out every week. 

“For us farmers, it’s really 
important because we grow the 
food and we need to sell our food. 
But also for people, it gives them a 
chance to support local and being 
outdoors is better than winding up 
in a grocery store. We’re using all 
the safety precautions that are the 
same in a grocery store. So why 
not do it outside?”

Bob Burrows, aka Wild Food 
Bob, from Zephyr Wild Food, was 
also happy to be at the market. 

“We’re thrilled to be back 
here this year. I really enjoy 
this market,” said Mr. Burrows, 
who specializes in foraging for 
wild produce, like watercress, 
fiddleheads and asparagus. 

“I forage wild food, which 
means I wander around in the 
woods looking for things that 
are good to eat this week. I have 
wild stinging nettle in a pail over 

there and wild spruce tips. The 
fiddleheads are selling like crazy 
today because people love them.” 

“There’s a tremendous interest 
in this kind of food. People want 
something different than the 
supermarket stuff they’re always 
having,” said Mr. Burrows, who 
took up foraging with his late wife 
after reading a cookbook called 
the Edible Wild and started selling 
wild produce at farmer’s markets 
about five years ago. 

TravelOnly with Wendy, is a 
travel advisor in Georgina, and 
she says she is not applying for 
the grant.

“I am kind of just starting 
back up, so I’m not taking it at 
this time. I did take CERB at 
the beginning, but I know many 
people who need it more than I 
do right now. My husband’s back 
to work, so I’m fortunate that 
way,” she said. 

Ms. Sedore said, due to 
ongoing COVID-19 travel 
restrictions, she had to put her 
travel business to the side. 

“I’m just starting to get some 
bookings now; I’ve secured some 
cruises for next year and the year 
after,” she said. 

She said she thinks once 
everyone starts getting their 
second vaccine dose, reservations 
will pick up, but she is not 
actively promoting anything 
right now.

“I know, unfortunately, a lot 
of colleagues who have had to 
abandon their business pretty 
much altogether, and so because 
my husband’s working, I’m in 
a better position, and I can still 
pursue it. But, I understand why 
a lot of people are leaving the 
industry,” she said. 

She said that often, in her 
industry, couples work together 
so these grants can help with the 
loss of income. 

Businesses that qualify must 
apply by June 25, 2021, and they 
may use the grant in whatever 
way makes the most sense for 
their business.

To apply for the grant, 
businesses can visit www.
ontario.ca/page/businesses-get-
help-covid-19-costs. 
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A new take-out restaurant 
opens in Keswick

Chef Todd’s Kitchen, a new 
prepared foods and take-out 
restaurant opened its doors 
on May 19 to overwhelming 
support. 

Chef Todd Timleck, the 
restaurant owner, said he’s had 
many customers during his 
first few days of operation and 
struggled to keep up with the 
demand. 

“It’s been really overwhelming; 
the response we’ve got is really 
fantastic,” he said.

Chef Todd’s Kitchen, located 
at 200 Simcoe Ave. in Keswick, 
offers fresh hot food, prepared 
meals, catering platters, soups 
and sauces. 

Mr. Timleck said although 
he saw the excitement on social 
media over the opening, it was 
surprising and wonderful to see 
the turnout on the first couple of 
days of operation. 

“We’re really, really happy 
being in the area, working with 
the people and seeing them one-
on-one,” he said. 

Mr. Timleck is a Red Seal Chef, 
and along with working in and 
opening many restaurants over 
the years, he also ran a catering 
business for 15 years. Seven 
years ago, he moved Lifestyle 
Catering to Georgina, but the 
company struggled during the 
pandemic. 

“The last year and a half, as 
we all know, has been hard. My 
partner left a year ago in March, 
and I’ve been trying to carry it,” 
he said. 

Mr. Timleck also supplied 
prepared foods for The 
Queensway Marketplace, which 
became very popular and gave 
him the idea for the restaurant. 

He said the turning point was 
in February and March during 
the lockdown when his business 
struggled, and he did not qualify 
for any grants. 

“Truth be told, I had $37.00 in 
my account the day I opened up; 
we spent everything we had to 
open this place up,” he said. 

He said his focus is on Chef 
Todd’s Kitchen now and that 
while he can prepare larger 
platters of food for events, he 
will no longer be catering events. 

He says he likes the face-to-
face aspect of the new business, 
speaking to them directly, rather 
than catering where you may 
only hear back from a couple of 
people during a large event.

Mr. Timleck said supporting 
local farms and using local 
produce is very important to him. 

“There are so many amazing 
products available locally, and 
of course, there will be more and 
more as we progress throughout 
the summer,” he said. 

By MICHELLE POIRIER

CHEF TODD TIMLECK
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Refillery helps residents reduce 
household waste
By MICHELLE POIRIER

With household waste surging 
during the pandemic, as more 
of us order online and use 
disposables, one local business is 
doing its best to help us reduce 
what we put in the municipal 
waste stream.

Vita Verde Refillery, an online 
shop based in Georgina, offers 
household items, such as hand 
soap, laundry detergent and 
cleaning products in refillable 
containers to eliminate packaging 
waste.

Alessandra Centofanti, 
the owner of Vita Verde 
Refillery, launched her 
website vitaverderefillery.ca in 
December 2020. She runs the 
business herself, with part-time 
help from her mother.

“I started this business because 
I’ve always been conscious 
about the environment and my 
footprint. It’s been a passion of 
mine in both my personal and 
professional life,” Ms. Centofanti 
said.

“I really want to create a 
space that inspires people to 
make positive changes for 
themselves, our community and 
the environment.”

Vita Verde is operated in Ms. 
Centofanti’s home, offering 
curbside pickup and mobile/
delivery services.

To ensure everyone is safe, 

Ms. Centofanti and her mother 
wear masks, wash their hands 
between every client and before 
and after touching containers.

They also clean the containers 
and the surfaces they come in 
contact with, sanitize jars that are 
part of the jar exchange program 
and make sure all exchanges are 
contactless.

To place an order from Vita 
Verde Refillery, you can visit the 
website and choose to purchase 
products in prefilled containers 
or choose the BYOC (bring 
your own container) option and 
use containers you already have 
at home; pricing is based on 
weight. They also accept orders 
via email, text or phone.

Ms. Centofani’s goal is to 
open a storefront eventually. 
She says the process of reducing 
household waste can seem 
overwhelming, but that it does 
not have to be.

“You just have to start 
somewhere, even if you start by 
bringing reusable bags to the 
grocery store, using a refillable 
water bottle instead of single-
use plastic bottles or by using 
alternatives to plastic baggies 
when packing your lunch,” she 
said. “Ultimately, it’s about 
doing the best you can; every 
little bit counts. It doesn’t happen 
overnight.”

PREFILLED CONTAINERS
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If you have ever removed a 
tick from anyone or a pet, you 
immediately begin to worry about 
whether or not the nasty little 
arachnid was carrying a pathogen 
for Lyme disease. At one time, 
you would have been able to 
send the tick to the National 
Microbiology Lab to have it 
tested even though it could have 
taken up to six months before 
you received your results.  Today, 
sending a tick to that lab is not an 
option. The lab shut down its tick 
testing capabilities in 2020 to put 
a greater emphasis on COVID 19 
tests and other than perhaps a few 
universities operating research 
testing labs, no others exist. 

But all is not lost. A Pefferlaw 
biotechnology company called 
Geneticks, has developed a tick 
testing protocol that can identify 
up to 14 different pathogens with 
48 hours. The company is owned 
by Justin Wood, a molecular 
biologist who was battling the 
symptoms of Lyme disease for 
several years prior to receiving an 
accurate diagnosis and treatment. 

“Our claim to fame is that 
we do very rapid turnarounds 
compared to other places and 
we are probably the most 
comprehensive in terms of the 
number of pathogens tested,” Mr. 
Wood said. 

The tick identification program 
offers customers three separate 
testing options. The first one, 

which is available for $50, can test 
for the bacteria that causes Lyme 
disease and tick-borne relapsing 
fever. A more comprehensive test 
which costs $150 can provide 
test results for seven of the most 
common tick-borne pathogens 
in Canada. For $300, customers 
will receive Geneticks’ most 
comprehensive tick analysis after 
testing for 14 different pathogens. 

Another benefit of bringing a 
tick to Geneticks to get tested is 
the direct access to a virtual care 
medical provider with which 
the company has partnered. “So 
basically what you can do is have 
your tick tested and then if it is 
positive, you can immediately 
book in with our virtual care 
physician and they are trained on 
tick and tick-borne diseases and 
they can make a diagnosis based 
on the reports,” said Mr. Wood. 

The good news is not all ticks 
carry the Lyme disease bacteria. 
Mr. Wood said in some regions, 
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only between five and 10 per 
cent of the tick population will be 
positive but in others in could be 
as high as 50 or 60 per cent. The 
Ontario average, he said, is about 
15 per cent. 

Currently, the Geneticks testing 
programs are listed by a number 
of public health units but the 
costs of the tests are not eligible 
for OHIP, although the virtual 
medical diagnosis is covered. 

Getting a tick tested is relatively 
easy. Simply follow the directions 
listed on the company’s website 
at geneticks.ca. They can also be 
reached at (289) 716 – 3654.

PEFFERLAW COMPANY 
OFFERS TICK TESTING
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